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There’s nothing more important than customer loyalty when it comes to a business’s 
chance of succeeding. When customers are loyal, they make repeat purchases and 
advocate for the brand, helping to drive new customer acquisition through word-of-
mouth marketing. It’s also cheaper to retain customers than it is to find new ones. So, 
one really effective way to increase customer loyalty is analyzing customer data to 
understand their behavior and preferences.

Retailers can’t just collect and store data with no clear plan. They must operationalize 
data, putting it into action to drive everyday decisions across the organization; all with the 
singular purpose of delivering incredible customer experiences. How can they do that? 
Here’s what’s most important to know.
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Collecting data is (relatively)  
easy; knowing what to do  
with it is the challenge. 

Gathering data on customer preferences and behavior 
isn’t a new idea but deploying it in real time to address 
the whole customer is. And there are certain things that 
companies may not expect when launching a customer 
data initiative to maximize retail loyalty. Here are three 
things to keep in mind: 

1. Customer data is not a one-time fix

Using customer data to increase retail loyalty is an 
ongoing process. It requires ongoing monitoring and 
analysis of customer behavior and the ability to quickly 
adapt to changing customer needs and preferences. 
This means that companies must be flexible and 
responsive and constantly seek new insights to improve 
the customer experience.

2. Personalization is key

Simply collecting and analyzing customer data is not 
enough to increase loyalty. Companies must also be 
able to use that data effectively to personalize the 
individual shopping experience and meet customer 
needs. This means that companies need to have a deep 
understanding of their customers, their preferences, and 
their behavior and be able to use that information to 
create personalized interactions.

3. Strong data governance is essential

Risks and challenges associated with using customer 
data--such as concerns around privacy and security--
can derail insights. Companies need to have robust data 
governance policies in place to ensure that customer 
data is being used ethically and responsibly while also 
ensuring that customer privacy is protected.
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So how can retailers effectively  
use customer data to maximize 
retail loyalty? 

Here’s where it gets interesting.

Use data to personalize the shopping experience

By analyzing customer data, companies can gain insights 
into customer preferences and behavior that can be 
used to create personalized shopping experiences. For 
example, using data to make product recommendations, 
send personalized offers, or create personalized content 
can help to build a stronger connection with customers 
and increase loyalty.

Leverage data to improve customer service

Customer service is a critical factor in building customer 
loyalty. By using customer data to identify common 
issues or pain points, companies can improve customer 
service and create a more positive customer experience.

Monitor customer feedback and sentiment

Monitoring customer feedback and sentiment is another 
effective way to increase loyalty. By using data to track 
customer reviews, social media mentions, and other 
feedback, companies can quickly identify and address 
issues and improve the overall customer experience.

How does DataOS help companies 
overcome what they don’t expect?

At this point, retailers are saying “Yes, we know data 
can form the foundation for these actions. But how do 
we get there?” Retailers need a setup that modernizes 
their data infrastructure without—and this is crucial—
disrupting the entire operation. 

To achieve real data operationalization and results 
that differentiate from the competition, retailers must 
effectively manage and utilize their customer data to 
gain valuable insights and personalize the shopping 
experience. This is where DataOS comes in - a powerful 
solution for managing and using customer data to 
maximize retail loyalty.

DataOS is an innovative data operating system that can help 
companies overcome some of the unexpected challenges 

associated with using customer data to maximize retail 
loyalty. Here are a few ways that DataOS can help:

Democratizes access to high-quality, governed,  
and secure data

DataOS allows retailers to balance democratization with 
a best-in-class governance framework. It enables users 
to define clear policies for data usage and authorized 
access and to meet regulatory compliance requirements 
such as GDPR. This process encompasses the people, 
process, and technology required to ensure that data is 
fit for its intended purpose. By democratizing access to 
high-quality, governed, and secure data, DataOS can help 
companies use customer data ethically and responsibly.

Another key feature here is its observability, which 
allows retailers to monitor the health and performance 
of their data and enhance data reliability. By ensuring 
that the data is reliable and trustworthy, retailers can 
improve customer loyalty by making informed decisions 
and providing personalized experiences.

Provides a composable and agile data operating system

One thing that companies may not expect when using 
customer data to increase retail loyalty is the need for 
speed and agility. DataOS provides a composable and 
agile data operating system that can be adapted to 
any data architecture, be it a data fabric, data mesh, 
lakehouse, or something new. 

It democratizes access to high-quality, governed, and 
secure data in real time. By connecting all structured, 
semi-structured, and unstructured data assets across 
the enterprise, DataOS builds an intelligent semantic 
layer that enables business and technical users to 
discover, explore, and collaborate on data products 
quickly and easily. This unmatched composability lets 
customers adapt it to any data architecture, which can 
help companies be flexible and responsive to changing 
customer needs and preferences.

Streamlines data pipelines and automates  
data access control

DataOS streamlines data pipelines and automates data 
access control with granular privacy controls. ABAC 
governance enables flexible and scalable policies that 
adapt to changing or new compliance regulations. This 
can help companies manage data access in a more 
efficient and effective manner, ensuring that customer 
data is being used ethically and responsibly.
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DataOS also offers a data depot, which enables 
companies to connect data sources to DataOS without 
having to move any data. This can help retailers quickly 
access customer data and gain valuable insights to 
improve the shopping experience, launch new products 
and services, and address customer concerns.

Another helpful feature of DataOS is its data software 
capability, which allows retailers to use and deploy data 
as software with versioning capabilities. This ensures 
that retailers always use the most up-to-date and 
accurate data, which can lead to better decision-making 
and improved customer satisfaction.

Provides an integrated architecture and enhances 
existing infrastructure

DataOS enhances existing infrastructure by augmenting 
the functionality and ROI of current investments. There 
is no pressure to replace components in use. The 
integrated architecture drives cost optimizations, which 
can help companies lower OpEx. 

Data sharing features built into DataOS enable seamless, 
secure, and monitored data collaboration across the 
business ecosystem to unlock new business models 
and insights. By sharing data with partners and other 
stakeholders, retailers can gain valuable insights that 
can improve the shopping experience.

DataOS is an ideal partner for data driven insights in retail

DataOS provides a comprehensive solution for managing and utilizing customer data 
to maximize retail loyalty. By ensuring the reliability, quality, and security of customer 
data, retailers can gain valuable insights that can be used to personalize the shopping 
experience and improve customer satisfaction. With its composable and agile data 
operating system, DataOS offers a powerful solution for retailers looking to leverage the 
full potential of valuable customer data to drive business success.

Schedule a demo →
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